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Women's Health West acknowledge the Traditional Custodians of the land on which we
work, the people of the Kulin Nation, and we pay our respects to Elders past and
present. We express solidarity with the ongoing struggle for land rights, selfdetermination, sovereignty and the recognition of past injustices. We express our hope
for reconciliation and justice.
Women’s Health West also acknowledge the significant contribution of the Preventing
Violence Together Partnership in the development, promotion and success of the 16
Days Activist Challenge Project:
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Brimbank City Council
City of Melbourne (also supported the Story Collection Project)
City West Water
cohealth
Department of Education (Brimbank Melton)
Department of Education (South Western Melbourne)
Department of Health and Human Services (West Division)
Department of Justice (West Metropolitan Regional Office)
Djerriwarrh Health Services (also supported the Story Collection Project)
HealthWest Primary Care Partnership
Hobsons Bay City Council
Inner North West Primary Care Partnership
IPC Health
Maribyrnong City Council
Melton City Council
MiCare
Moonee Valley City Council
Victoria Police
Victoria University (also supported the Story Collection Project)
Western Bulldogs Community Foundation
Western Integrated Family Violence Committee (WIFVC)
Western Region Centre Against Sexual Assault (WestCASA)

This report was prepared by Susan Timmins, Fadak Alfayadh and Women’s Health
West (WHW) for the Preventing Violence Together Partnership.
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The 16 Days Activist Challenge is an initiative developed and led by Women’s Health
West on behalf of Preventing Violence Together: The Western Region Strategy to
Prevent Violence Against Women. Preventing Violence Together (PVT) is the regional
partnership and strategy that guides the primary prevention of violence against women
in Melbourne’s western region.
During 2018’s 16 Days Activist Challenge, community members across the western
region were invited to commit to a range of actions to promote gender equity and
prevent violence against women as part of the International 16 Days of Activism against
Gender-Based Violence Campaign. This takes place from November 25, the
International Day for the Elimination of Violence Against Women to December 10,
which marks the International Day of Human Rights.

A list of 16 suggested actions, corresponding to each of the 16 Days of Activism, was
provided to activists participating in the challenge along with an explanation of how
each action supports the prevention of men’s violence against women. These actions
were divided into four increasingly challenging categories of activism, allowing for
varying levels of engagement. The four categories of activism were: learn, reflect,
educate and challenge. A full list of 16 Days actions is provided in Appendix 1.
Participants were encouraged to select as many actions as they liked and were sent
reminder emails about the actions throughout the 16-day period. Information related to
the 16 Days Activist Challenge and the suggested actions could also be accessed via
the following website, developed specifically for this initiative. The campaign website
also featured emergency referral information for participants who might be experiencing
or know someone who is experiencing violence, as well as resources to support
participants to safely respond to disclosures of violence and to practice self-care
throughout the campaign. This support information was further highlighted via a ‘selfcare’ email sent to all participants and a similar post on social media during the 16 Days
of Activism.

WHW and PVT partners collaborated on a regional 16 Days of Activism Story
Collection project in 2018. The aim of the 16 Days Activist Challenge Story Collection
project was to capture the experiences of those participating in the 16 Days Activist
Challenge and several community-based events hosted by PVT partners during the 16
Days of Activism. This involved the provision of specialist facilitators and videographers
at selected community events to record the first-hand accounts of community members
acting to promote gender equity and prevent violence against women. WHW contracted
the services of Humankind Enterprises to support this initiative and coordinated an
expression of interest process with PVT partners to select the most suitable events for
story collection to occur. Humankind Enterprises collected these stories in collaboration
with WHW and PVT partners via the following methods:
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•

StoryPods

A StoryPod is an inflatable, mobile story-collecting video booth. WHW provided a
StoryPod and expert facilitators from Humankind Enterprises at three PVT partner-led
events during the 16 Days of Activism. Participants at these events were prompted to
share stories about their own advocacy to prevent violence against women and advice
and encouragement for other community members who would like to take action in this
space. StoryPods provided community members with an opportunity to voice their
experience, feel ‘heard’ and valued, and contribute to making change.
StoryPods were available at the following events:
Event name

Event organiser

Event date

Advertising (In)equality: The impacts of advertising
on health and well-being

City of Melbourne

Thursday 6 December
2018

Victoria University

Friday 7 December 2018

Djerriwarrh Health
Services

Monday 10 December
2018

(key stakeholder forum)
#BreakingBoundaries - Challenging Everyday
Sexism
(film launch)
Women Making It Happen Picnic
(event for community advocates)

•

Facilitated Story Circles

Story Circles are facilitated, video recorded, group conversations designed to offer a
community-building opportunity by supporting participants to speak to one another
about their experiences, with the guidance of an expert facilitator. This creates an
environment where community members feel connected and supported by others who
are also advocating for change. WHW worked with Humankind Enterprises to provide
two facilitated and recorded Story Circles at PVT partner-led events during the 16 Days
of Activism.
Facilitated Story Circles were available at the following events:
Event name

Event organiser

Event date

10th Annual Walk Against Family Violence

City of Melbourne

Friday 23 November 2018

Victoria University

Thursday 6 December
2018

(Public event)
Women’s Financial Empowerment Seminar
(Community event)

In total, 44 community members participated in the 16 Days of Activism Story Collection
Project.

Participants were engaged in the lead up to, and throughout the campaign, via daily
action reminders sent by email and through WHW’s Twitter account and Facebook
page. PVT partners also promoted the campaign though their workplaces, networks
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and social media. WHW provided a social media calendar spreadsheet to all partners to
support their online promotion of the campaign. This calendar contained content, links
and images related to each of the 16 Days actions. The 16 Days Activist Challenge
website also featured several other resources to support and encourage thepromotion
of the campaign. These included an online media and communications toolkit that
contained:
•
•
•
•
•
•
•

A 16 Days Activist Challenge poster
A sample media release template
Suggested social media hashtags
Printable selfie-signs for posting on social media
A click-through email signature banner
A 16 ways you can participate in the 16 Days Activist Challenge tip sheet,
featuring ideas for enhancing participation and promoting the challenge
A regional calendar of events being implemented by PVT partners during the 16
Days of Activism.

A review of various communications and promotion mechanisms employed by WHW
and their estimated total reach is provided below, along with some examples of
promotional materials and communications.
Communications mechanism

Estimated reach of communications
mechanism[1]

Promotional article featured in WHW’s printed
newsletter

850 people

WHW’s stand-alone, branded website for the
challenge: http://16daysactivist.whwest.org.au/

Visited 8,978 times

16 Days Activist Challenge action reminder
emails

19 emails sent to 435 recipients

Daily posts on WHW’s Facebook page

Total reach: 31,540 people
Post click throughs: 1,003
Post reactions: 460
Most popular post reach: 12,718 people

Daily posts via WHW’s Twitter account

Impressions: 4,640 people
Engagements: 45
Most popular post: 401 impressions
Hashtag usage: #16DaysActivist was used 52 times
Reach: 1065 people

Promotional MailChimp email sent though
WHW’s networks
16 Days Activist Challenge branded
merchandise

Distributed to approximately 325 community members

[1]

Reach refers to the number of people who were exposed at least once to a medium during a given
period. The figures provided here are an ‘estimated’ reach only, as it is difficult to ascertain exactly how
many different individuals were exposed to a particular communications medium. The estimated reach
provided in this table is based on communication mechanisms including newsletter circulation, Facebook
and Twitter statistics, which provide an estimate of people exposed to the campaign.
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A total of 433 people registered for the 2018 PVT 16 Days Activist Challenge. Of this
number, 334 individuals identified as women, 93 identified as men and six people did
not nominate a gender identity. The 433 registered activists came from a variety of
organisations and sectors, including but not limited to:
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•
•

Local government
Community health
Women’s Health Services
State Government
Small business
Large private sector business
Men’s referral and behaviour change services
Sexual and reproductive health services
Tertiary and secondary education providers
Social support services
Mental health services
General practice health clinics
Social policy and advocacy bodies
Sporting clubs
Arts and entertainment
Victoria Police
Legal services

Upon registration,16 Days Activists were prompted to describe their connection to the
west, by nominating whether they live, work or study in the west, or consider
themselves not to have any connection to the west. Registrants were given the option
of selecting multiple responses to this question. The responses to this question were as
follows, with most registrants nominating that they work and/or live in the west.
Connection to the West

No. of registrants

I live in the west

243

I work in the west

288

I study in the west

46

I have no connection to the west

56

Registrants were also asked to provide their postcode. In total 114 unique postcodes
were nominated by registrants, indicating broad engagement across the region. A full
record of the postcodes nominated by 16 Days Activists is attached to this report
(Appendix 4). The most common postcodes nominated were as follows:
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Postcode
3030
3011
3012
3029
3020
3013

Suburb(s)
Werribee South, Point Cook, Cocoroc, Werribee,
Quandong
Seddon, Seddon West, Footscray
Brooklyn, Kingsville, Maidstone, Tottenham, West
Footscray
Hoppers Crossing, Truganina, Tarneit
Sunshine, Sunshine West, Sunshine North, Glengala,
Albion
Yarraville, Yarraville West

No. of registrants
50
30
18
14
13
13

Registrants were also asked to identify the language, or languages they spoke at home,
to ascertain the degree to which the campaign engaged with community members who
commonly use a language other than English. It is important to note that several
registrants nominated two, or three languages spoken at home. Of the 433 registrants,
341 (86 per cent) said that they spoke English at home. This means that only 14 per
cent of participants were linguistically diverse, in contrast with 41.38 per cent of people
living in the western region being linguistically diverse. This analysis indicates that the
initiative has some way to go in engaging linguistically diverse community members.
Language
Arabic
Amharic

Number of
registrants
4
4

Bosnian
Cantonese
Chinese
Croatian
Danish
Dhivehi
Dzongkha
Dutch
English
French
Greek
Gujarati
Hindi
Italian
Kirundi
Lebanese

1
2
2
2
1
1
1
1
341
2
1
1
5
6
1
1

Language
Malayalam
New Guinea
Pidgin
Oromo
Persian
Polish
Portuguese
Punjabi
Samoan
Serbian
Sinhala
Sinhalese
Slovakian
Somalian
Spanish
Tagalog
Telugu
Urdu
Did not respond

Number of
registrants
1
1
1
1
1
2
1
1
1
1
1
1
1
5
4
2
1
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During the registration process, 16 Days Activist Challenge participants were asked to
nominate why they had decided to take the challenge. Activists cited a variety of
reasons for participation. Several women commented that they had been motivated to
take action due to their personal experiences of violence and sexism. Many responses
demonstrated a strong desire to become more aware of the problem of violence against
7

women and to develop their ability to engage others around this topic and create
change. Numerous participants cited concerns and hopes related to their children as a
primary impetus for becoming involved. Several participants also cited their
participation in the challenge in preceding years as a motivation.

In total, 433 activists committed to undertake a total of 4032 daily challenges to prevent
violence against women during the campaign.
AC TI O N S S E L E C TE D B Y 1 6 D AY S AC TI V I S TS I N 2 0 1 8
Actions selected by 16 Days Activists in 2018

1. What is victim-blaming?
2. What is unconscious gender bias and why is it a problem?
3. What is the difference between gender equity and gender equality…
4. Learn about sexual consent, gender and power
5. Look for gender bias in movies and TV
6. Reflect on the impact of gender stereotypes on children and young…
7. Pay attention to women's voices
8. Reflect on who does certain chores in your household and why
9. Recognise sexism and the promotion of harmful gender stereotypes…
10. Recognise how violence against women is also a men’s issue, and…
11. Find out why we have a gender pay gap in Australia and tell others…
12. Recognise myths about violence against women and educate…
13. Challenge sexism in sport
14. Talk with a man in your life about healthy masculinity
15. Challenge sexist jokes, comments and attitudes
16. Question the advantages men experience because of their gender
0

203
259
246
227
219
329
273
244
225
248
273
289
186
288
253
274
50

100

150

200

250

300

The 16 Days of Activism Campaign, including the 16 Days Activist Challenge, was used
as a means of piloting the PVT partnership’s Shared Measurement Evaluation
Framework. The purpose of this pilot evaluation was to assess the collective impact
across Melbourne’s west of the activist challenge and other events held the 16 Days of
Activism.
PVT partners supported this pilot by undertaking the following actions:
•
•

Actively promoting the 16 Days Activist Challenge from September 2018 within
their workplaces, newsletters, networks and media platforms.
Connecting individual agency or sub-regional activities and events (related to
prevention of violence against women or gender equity) implemented during this
time to the PVT 16 Days Activist Challenge and utilising these activities to
promote the campaign.
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•

Including standardised, shared measurement questions, drawn from the PVT
Theory of Change in individual agency or sub-regional activities and events
implemented during the 16 Days.

To support this, WHW surveyed 16 Days Activist Challenge participants both before
and after the campaign, using questions drawn from National Community Attitudes
towards Violence Against Women Survey (NCAS), to gauge regional attitudes towards
gender roles and relationships. WHW also developed a set of standardised questions
that sought to measure impacts relevant to short-term outcomes identified in the PVT
Theory of Change (Appendix 2). This set of standardised questions was included in the
post campaign evaluation survey for the16 Days Activist Challenge and was also used
by PVT partners at a variety of events during the 16 Days of Activism to measure the
collective impact of the partnership’s work during this time (Appendix 3). In addition to
this, the post-campaign survey captured data on how participants heard about the
campaign to measure the reach of PVT partners’ promotional efforts. WHW sought to
maximise community participation in the evaluation process by offering respondents the
chance to win one of ten $100 Coles Myer gift cards.
The pre-campaign survey posed questions drawn from the NCAS to gauge participants
attitudes to a set of statements regarding gender equity, gender roles and relationships.
The full pre-campaign survey is attached to this report (Appendix 5). These questions
were then repeated in the post campaign survey, to measure any change in attitudes
that might be attributable to participation in the 16 Days Activist Challenge. With the
support of Inner North West Primary Care Partnership, the pre and post survey results
were linked for 50 respondents (8 men and 42 women). Respondents were asked to
indicate the degree to which they agreed, or disagreed with the following statements:
•
•
•
•

Men make better political leaders
Men should take control in relationships and be the head of the household
Women prefer a man to be in charge of the relationship
Discrimination against women is no longer a problem in the workplace in
Australia
The pre and post campaign response averages for women respondents are:
Women respondents
Sample size: 42
NCAS Statement

Men make better political
leaders
Men should take control in
relationships and be the head
of the household
Women prefer a man to be in
charge of the relationship
Discrimination against women
is no longer a problem in the
workplace in Australia

Average response
per statement,
pre-campaign
survey
2.93

Average response
per statement,
post-campaign
survey
3.31

Improvement
in average

3.62

3.71

+0.09

3.19

3.36

+0.17

3.71

3.74

+0.03

+ 0.38

9

The pre and post campaign response averages for male respondents are detailed
below:
Men respondents
Sample size: 8
NCAS Statement

Men make better political
leaders
Men should take control in
relationships and be the head
of the household
Women prefer a man to be in
charge of the relationship
Discrimination against women
is no longer a problem in the
workplace in Australia

Average response
per statement,
pre-campaign
survey
3.00

Average response
per statement,
post-campaign
survey
3.13

Improvement
in average

3.38

4

+0.62

3.12

3.88

+0.76

3.87

3.75

-0.12

+0.13

Codes:
Strongly disagree = 4
Somewhat disagree = 3
Neither agree nor disagree = 0
Somewhat agree = 2
Strongly agree = 1

Most respondents strongly disagreed with the NCAS statements both before and after
the campaign. On an individual level, the degree of change in attitudes to these
statements was not especially significant over the course of the campaign. This was
expected as the 16 Days Activist Challenge (and the campaign evaluation process) is
unlikely to attract community members that hold resolutely negative attitudes towards
gender equity. Further to this, the short-term nature of the campaign limits the 16 Days
Activist Challenge’s capacity to prompt major attitudinal shifts in participants.

A total of 118 people completed the online post-campaign survey. Of this number, 95
participants identified as women and 23 identified as men. The full post-campaign
survey is attached to this report (Appendix 6). All respondents to the post-campaign
survey also responded to the NCAS questions featured in the pre-campaign survey. A
number of those who completed the post-campaign survey did not provide responses to
the pre-campaign survey, however the data collected does provide a valuable snapshot
of community attitudes. Gender disaggregated respondent data is provided below:
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Women respondents
Sample size: 95
NCAS Statement

Men make better
political leaders
Men should take
control in
relationships and be
the head of the
household
Women prefer a man
to be in charge of the
relationship
Discrimination against
women is no longer a
problem in the
workplace in Australia

Men respondents
Sample size: 23
NCAS Statement

Men make better
political leaders
Men should take
control in
relationships and be
the head of the
household
Women prefer a man
to be in charge of the
relationship
Discrimination against
women is no longer a
problem in the
workplace in Australia

Strongly
disagree

Somewhat
disagree

Somewhat
agree

Strongly
agree

10

Neither
agree nor
disagree
14

71

0

0

85

6

2

2

0

67

20

6

2

0

74

17

3

0

1

Strongly
disagree

Somewhat
disagree

Somewhat
agree

Strongly
agree

14

3

Neither
agree nor
disagree
6

0

0

18

2

2

1

0

13

6

2

1

1

20

2

1

0

0

WHW included the PVT standardised shared measurement questions in the postcampaign survey. The shared measurement questions aligned with the key objectives
of the campaign, which focused on increasing participants’ awareness and
understanding about violence against women and gender equity, as well as their
commitment and ability to take action to prevent violence against women. The
evaluation survey asked respondents whether they agreed or disagreed with a variety
of statements regarding these objectives. The feedback provided by respondents was
overwhelmingly positive and demonstrate the campaign was successful in meeting its
objectives. A summary of the survey results is provided below:
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•
•
•
•
•

96 per cent of respondents reported having new knowledge and skills to help
them challenge sexism and discrimination
91 per cent said they were more aware of the problems gender inequality
causes in their community
95 per cent said they understood more about the problems gender inequality
causes in their community
93 per cent said they now feel more confident to challenge sexism in their day to
day lives
99 per cent said they are committed to taking further action to end violence
against women

Further to this, 88 per cent or respondents said that they shared information, films or
resources they received during the campaign with others in their lives and networks.

WHW has often found it challenging to engage men in initiatives related to gender
equity and preventing violence against women. In 2018, WHW saw an unanticipated
increase in men’s participation in the 16 Days Activist Challenge. In total, 93 men
signed up for the 2018 campaign. This represents a near doubling of male participation,
in comparison to the 2017 campaign (which engaged 48 men) and is significantly
higher than the 2016 and 2015 campaigns (which attracted 32 and 23 men
respectively).
This increase could be due to many factors, including the increased reach and
promotion of the 16 Days Activist Challenge and, potentially, growing public awareness
regarding men’s vital role in preventing violence against women. The increased
involvement of men in advocacy to promote gender equality and prevent violence
against women has the potential to bring significant benefits to communities in the west
and to the impact of the PVT partnership.

In August 2018, nine PVT partners began working on the collective and individual
evaluation of the 16 Days of Activism shared measurement pilot. At various points
between August and January 2019, six partners withdrew from participating in the pilot.
Consequently, in January only three partners submitted evaluation data from their
events.
Participating organisations used one or two shared measurement questions for their
evaluation. A total of 101 community members participated in this shared evaluation.
Findings from this exercise include:
•
•

100 per cent of respondents agreed they had new knowledge and skills to help
challenge sexism and discrimination
76 per cent of respondents agreed they understood more about the problems
caused by gender inequality
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•

92 per cent stated that they more aware of the problems caused by gender
inequality.

WHW has collected some information from partners about the barriers and challenges
they faced with implementing a shared evaluation and why they withdrew from the pilot.
These reasons include:
•
•
•
•
•

Activity was only promotional in nature and it wasn’t possible to evaluate it
Implementing 16 Days of Activism for the first time in their organisation
Wanted to ask their own questions, rather than, or in addition to the shared
questions
Staff on leave and staffing changes
Their activities were too difficult to evaluate.

The PVT partnership intends to more fully explore the reasons for low participation in
this work.

Evaluation data demonstrates that the campaign successfully met its objectives, with 96
per cent of respondents reporting new knowledge and skills to challenge sexism and
discrimination, 91 per cent saying they are more aware of the problems gender
inequality causes in their community and 95 per cent reporting increased understanding
of these problems. Further to this 93 per cent of evaluation respondents reported that
they were more confident to challenge sexism and 99 per cent said that they are
committed to taking further action.
The extent to which participants promoted the challenge to others was also significant,
with a total of 88 per cent of respondents reporting that they had shared campaignrelated information and resources with others in their lives and networks. Evaluation
survey feedback indicated a high level of satisfaction on behalf of respondents, most of
whom described their participation as a positive and motivational experience and
expressed great confidence in the campaign’s capacity to produce significant impacts.
As in previous years, activists reported that they found it challenging to engage men
and other people in their lives and networks in conversations about gender, gender
equity and the prevention of violence against women. While many respondents also
commented that participation in 16 Days Activist Challenge had supported them to
share information and have conversations related to the prevention of violence against
women, this remains a challenging prospect for many. Several evaluation respondents
also spoke of negative responses or backlash they had experienced engaging others
on these topics, both online and in person. This indicates that future iterations of the16
Days Activist Challenge could enhance the resources and advice in relation to
navigating conversations of this nature and responding to resistance and backlash.
Further to this, as has been found in previous years, participants’ wellbeing could be
further supported by additional opportunities to meet and network with others
13

undertaking the challenge. Several evaluation participants expressed a desire to
experience the solidarity of spending time with and learning from others taking action.
WHW and the PVT partnership will consider these findings in planning future iterations
of the 16 Days Activist Challenge, to support the continued success of the campaign
and to enhance community engagement across Melbourne’s west.
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Learn
1. What is victim blaming?
2. What is unconscious gender bias and why is it a problem?
3. What is the difference between gender equity and gender equality (and what
does this have to do with violence against women)?
4. Learn about sexual consent, gender and power

Reflect
5.
6.
7.
8.

Look for gender bias in movies and TV
Reflect on the impact of gender stereotypes on children and young people
Pay attention to women’s voices
Reflect on who does certain chores in your household and why

Educate
9. Recognise sexism and the promotion of harmful gender stereotypes in the
media, and tell others about it
10. Recognise how violence against women is also a men’s issue, and share this
with others
11. Find out why we have a gender pay gap in Australia and tell others about it
12. Recognise myths about violence against women and educate others about them

Challenge
13. Challenge sexism in sport
14. Talk with a man in your life about healthy masculinity
15. Challenge sexist jokes, comments and attitudes
16. Question the advantages men experience because of their gender

15
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PVT Short term outcome 4:
Community have the knowledge and skills to positively challenge sexist and
discriminatory attitudes and behaviour
Proposed shared measurement question:
1. I have new knowledge and skills that will help me challenge sexism and
discrimination because of [insert activity name]

Not at all

Not sure

A bit

A lot

PVT Short term outcome 23:
Increased awareness and understanding of the extent and impact of gender
inequality
Proposed shared measurement questions:
2. I understand more about the problems gender inequality causes in our community
because of [insert activity name]

Not at all

Not sure

A bit

A lot

3. I am more aware of the problems gender inequality causes in our community because
of [insert activity name]

Not at all

Not sure

A bit

A lot

PVT Short term outcome 3: Increase in bystanders feeling supported to challenge
sexism and discrimination
Proposed shared measurement question:
4. I feel more confident to challenge sexism in my day-to-day life because of [insert
activity name]

Not at all

Not sure

A bit

A lot
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Postcode
1000
2289
2302
2303
2582
3000
3001
3003
3008
3011
3012
3013
3014
3015
3016
3018
3020
3021
3023
3024
3025
3028
3029
3030
3031
3032
3033
3034
3036
3037
3038
3039
3040
3042
3044
3046
3047
3049

No. of
registrants
1
1
1
1
1
4
1
1
1
30
18
13
1
12
7
9
13
5
11
4
6
7
14
50
11
15
2
2
4
6
3
7
5
1
1
1
1
2

Postcode

No. of
registrants

3051
3052
3053
3055
3056
3057
3058
3059
3060
3064
3065
3066
3070
3071
3072
3073
3079
3081
3082
3083
3084
3088
3095
3101
3106
3121
3129
3130
3132
3135
3136
3141
3145
3154
3155
3156
3161
3162
3165

1
1
4
1
8
5
5
1
1
1
3
1
5
3
3
3
1
2
1
3
1
1
2
1
1
1
1
1
1
2
1
1
1
1
1
1
2
1
1

Postcode

No. of
registrants

3167
3175
3182
3183
3184
3194
3199
3212
3215
3216
3218
3228
3336
3337
3338
3340
3342
3427
3429
3437
3450
3451
3453
3458
3564
3690
3810
3850
3851
3930
3977
6000
6006
6007
6008
6020
6770

1
1
2
3
4
1
1
1
2
1
2
1
1
6
7
3
1
2
6
2
2
1
1
1
1
1
1
1
1
1
1
1
2
1
1
1
1

18

Default Question Block
Welcome to the 16 Days Activist Challenge! Thank you for signing up to be part of a growing community movement to
eliminate violence against women.
This year we want as much feedback from Activists as possible. This is why we are offering you the chance to win ONE OF
TEN $100 COLES MYER VOUCHERS by sharing your ideas and opinions with us. We're hoping to hear your thoughts, both
before and after the challenge. So, we're asking a few questions now and a few at the end of the 16 Days of Activism. If
you take this survey and the survey at the end you will double your chance of winning a gift card.
All of your answers and the details you provide will be anonymous and kept confidential.
The answers and comments that you provide will be used to evaluate the impact of the 16 Days Activist Challenge and to
plan future gender equity work across the Western Region of Melbourne. The data will be collected via a secure
platform hosted by Preventing Violence Together partner, Inner North West Primary Care Partnership.
By continuing this survey, you are providing consent to participate in the survey for the evaluation purposes as outlined
above.

What is your current gender identity?
Man
Woman
Another gender identity (please specify in text box)

What do you do in Melbourne's West?
Work

Play/leisure activities

Live

I have no connection to the West

Study

Other (please enter)

What is your postcode?

Please let us know if you agree or disagree with the following statements:
Strongly
disagree

Somewhat
disagree

Neither agree
nor disagree

Somewhat
agree

Strongly agree

Men make better
political leaders
Men should take control
in relationships and be
the head of the
household
Women prefer a man to
be in charge of the
relationship
Discrimination against
women is no longer a
problem in the workplace
in Australia
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Please feel free to comment on you above selections (optional):

ENTER THE DRAW TO WIN ONE OF TEN $100 COLES/MYER VOUCHERS!
If you would like to enter the draw to win one of ten $100 Coles Myer vouchers, please enter your
email address below:
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Default Question Block
Congratulations on completing the 16 Days Activist Challenge!
Women's Health West has TEN $100 COLES MYER GIFT CARDS to give away to those who participate in our 16 Days Activist
Challenge evaluation! Just take a few minutes to fill out this survey about your experience and you can enter the prize draw.
Your feedback will help us to understand the experiences of 16 Days Activists, so that we can learn what people gain from
participating and what could be done better next year.
The answers and comments that you provide will be used to evaluate the impact of the 16 Days Activist Challenge and to
plan future gender equity work across the Western Region of Melbourne. The data will be collected via a secure platform
hosted by Preventing Violence Together partner, Inner North West Primary Care Partnership.
All of your answers and the details you provide will be anonymous and kept confidential.
By continuing this survey, you are providing consent to participate in the survey for the evaluation
purposes as outlined above.
What is your current gender identity?
Man
Woman
Another gender identity (please feel free to specify in text box)

What do you do in Melbourne's West?
Work
Live
Study
Play/leisure activities
I have no connection to the West
Other (please enter)

What is your postcode?

Before we get onto the 16 Days Activist Challenge, please let us know if you agree or disagree with
the following statements:
Strongly
disagree

Somewhat
disagree

Neither
agree nor
disagree

Somewhat
agree

Strongly
agree

Men make better
political leaders
Men should take
control in
relationships and be
the head of the
household
Women prefer a man
to be in charge of the
relationship
Discrimination against
women is no longer a
problem in the
workplace in Australia
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Please feel free to comment on you above selections (optional):

Please let us know the degree to which the following statements are true for you
Not at all

Not sure

A bit

A lot

I have new knowledge
and skills that will help
me challenge sexism
and discrimination
because of the 16
Days Activist
Challenge
I am more aware of
the problems gender
inequality causes in
our community
because of the 16
Days Activist
Challenge
I understand more
about the problems
gender inequality
causes in our
community because of
the 16 Days Activist
Challenge
I feel more confident
to challenge sexism in
my day-to-day life
because of the 16
Days Activist
Challenge
I am committed to
taking future action to
end violence against
women

Please feel free to comment on you above selections (optional):

Are there particular actions you plan to continue doing after the challenge to help end violence
against women?

Which activity during the challenge had the biggest impact on you? And Why?

Which activity during the challenge did you find the most difficult or challenging? And Why?

Did you share any of the information, films or resources we sent you over the last 16 days with other
people?
Yes
No
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What method did you use to distribute information from 16 days?
Facebook

Twitter

Email

In conversation

Other

Is there anything else you would like to say about your experience in undertaking the 16 days activist
challenge and/or advice on how we can make the challenge better next year?

ENTER THE DRAW TO WIN A $100 COLES/MYER VOUCHER!
If you would like to enter the draw to win a $100 Coles Myer vouchers, please enter your email
address below
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